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J.A. XammaToBa, H0.H. 3uatTanHoBa
English for designers. AHFMMNCKUK A3bIK
ANA an3anHepoB. Y4yeOHoe nocobue

BBeaeHue

BxokaeHre Halero rocyiapcTsa B MUPOBOE COOOIIECTBO, Pa3BUTHE U YKPEIUICHHE MEXKTO-
CYapCTBEHHBIX MOJIMTUYCCKHX, SKOHOMUYCCKUX U KYJIbTYPHBIX CBS3CH, MHTCPHAIIMOHATH3AIINS
BCEX cdep JKU3HU B CTPAHE CIIOCOOCTBYET TOMY, YTO HHOCTPAHHBIE SI3bIKA CTAHOBSITCS PEaIbHO
BOCTPEeOOBAHHBIMU B COBpeMeHHOM o0111ecTBe. COBpEMEHHBIH CIIeUaNiCT B 00IACTH JU3aiiHa He
MBICIUM O€3 3HaHWsSI MHOCTPAHHBIX SI3BIKOB. BOJIbIlIas poiib B yCIEIIHOM PEUICHUU 3TOW 3a/1a4u
3aKIII0YAETCSl B YMEHHH COOTHOCHTH SI3BIKOBBIC CPEICTBA C KOHKPETHBIMU CUTYAIMSIMH, YCIOBH-
SIMU ¥ 3aJ1Ta4aM# OOIIICHUSI.

Henu yueGHOTO Mocodusi:

* TIOAITOTOBKa 0aKaJiaBpoOB B 00JIACTH CIICIUAIM3UPOBAHHOTO MIEPEBO/IA C EITBIO MOBBIIICHUS
npodeccnoHanbHOM KBaTU(UKALINH;

* BEIPa0OTKA MPAKTHUECKUX HABBIKOB TIPO(PECCHOHATBLHOTO (YCTHOTO U MMCHMEHHOTO) Tepe-
BOJIa B COYCTAHUU C U3yUYCHHEM TCOPUU SI3bIKA U TCOPUU TEPEBOJIA;

* yrIyOJieHUE 3HAHUH 110 HCTOPHH Pa3BUTHS €BPOICHCKOTO KOCTIOMA,

* Pa3BUTHE MEXKYJIBTYPHOU KOMIICTCHIIHH C IEJIbIO TIOBBIIICHHUS 3P PEKTUBHOCTH MEIKKYITb-
TYPHOH KOMMYHHKAIIUHU B chepe MpodhecCHOHATBHOM NesITeTbHOCTH.

Kak u3BeCTHO, M3yUeHUE HHOCTPAHHOTO SI3bIKA BKJIFOYAET JIBA BAKHEHININX acleKTa — KOTHU-
TUBHBIN (CITIOCOOHOCTh K YMCTBEHHOMY BOCIPHSATHIO M IepepaboTKe BHEIIHEH HH(OpMAIHK) U
KOMMYHUKATUBHBIN (BO3MOXKHOCTh BCTYIaTh B KOMMYHHKAIHUHK). be3 KOTHUTHBHOTO JIEMEHTa, TO
ecTh 0e3 3HaHUS CIIOB, YCTOMYMBBIX (Ppa3 U BHIPAKCHHUN, HEBO3ZMOXKHO TIEPEHTH K MOCIICAYOIINM
KOMMYHUKAIIMSIM WIIM Pa3roBOpaM Ha MHOCTPAHHOM si3bIke. VIMEHHO M3 CJIOB CTpOsTCS (pasbl U
NPEIOKEHUS, U, TIOATOMY YeM OOJIbIIIE CIIOBAPHBIH 3a1lac Ha HHOCTPAHHOM SI3bIKE, TEM JIETYE CTY-
JICHTY TTOHUMATh HAIIMCAHHBIN TEKCT U BBICKAa3bIBaTh CBOU MBICIIH.

Hacrosiiee mocoOue sIBISETCSI OCHOBHOM YacThiO Y4eOHO-METOIUYECKOTO KOMIUIEKCA, PE/I-
HA3HAYCHHOTO ISl OOyYCHUS aHIIIMICKOMY SI3bIKY OakallaBpOB IU3aiiHa M MCKYCCTBa KOCTIOMA U
TEKCTHJISL.

Crneuunduka o0yueHus 0akaaaBpoOB I13aiiHa U HCKYCCTBAa KOCTIOMA U TEKCTUJIS aHIIIUACKOMY
SI3BIKY TIPEIOJIaraeT YTEHHUEe OPUTHHAIBLHON JTUTEPATYPhl MO CICHUATBHOCTH U BeJICHHE OSCe/Ib
Ha TeMbI IPOPECCHOHATLHON HAIIPABICHHOCTH, IPEAYCMOTPEHHBIE IIPOTPAMMOM.

[TocoOue BktouaeT B ceOst 10 TeM U MPaKTHYECKUX 3aHATHH, OObEAMHEHHBIX €INHON TeMa-
TUKOH, & TaK)Ke TEKCTOB JIJISl IOMAIIHEr0 YTCHUsSI M MUChbMEHHOTO TIepeBoa. B Havane Kaxmoro
3aHSATHUS MPEICTABISCTCS JICKCHKA 10 3aJIaHHOM TeMe, KOTopasl CocoOCTBYET (HOpMUPOBAHHUIO
3HAaHU# JICKCHYECKOTO MUHMMyMa OOIIEro M TEPMHHOJIOTMYECKOro Xapakrepa. Jlanee ciemyer
UH(QOPMATHBHBIN TEKCT HA AHIIMICKOM SI3bIKE, KOTOPBIH COMPOBOKIACTCS 3aaHUSIMU ISl KOH-
TPOJISE IOHUMAaHHUS, YMEHHSI OTBEYaTh Ha BOIIPOCHI U BBIPAYKATh MBICIIb HA aHTTIMACKOM SI3BIKE, IS
COBEPILIECHCTBOBAHMS HABBIKOB IIOMCKOBOTO YTEHHsI. B Mmocieayromumx 3a1aHusix CoaepikaTcs TeK-
CTBI U TPEIJIOKEHUS KaK Ha aHDJIMHCKOM, TaK M Ha PYCCKOM SI3bIKE, MPEIHA3HAYCHHBIC ISl YCT-
HOTO ¥ IIMCBMEHHOTO TiepeBoa. JlJis 3aKperieH sl MOJTyYeHHBIX 3HAHUH B KOHIIE KaXKJIOTO ypOKa
coziepkaTcsl 3a1aHusl Ha (POPMHUPOBAHUE PEUEBBIX HABBIKOB KaK JUCKYCCHOHHOTO ([IMAJIOT), TaK
Y M3JIaraTesIbHOTO XapakTepa (Iepeckas, COCTABICHUE PaccKa3oB). TEKCThI, MPEIOKEHHBIC IS
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JIOMAIITHETO YTEHUS U TTMCbMEHHOTO MEPEBO/Ia, MPEIONIAraloTCs sl CaMOCTOSITEIbHON PadOoThI
CTYJICHTOB.

Jannoe ydyeOHOE 1MOcoOMe pacCUMTaHO Ha ayAUTOPHYIO, CAMOCTOSTEIIBHYIO U WHIUBH]IY-
aNBbHYIO0 Pa0OTy CTYIEHTOB, oOydarommxcs mo mporpammam moarotoBku 072500.62 «Jluzaita»
u 072700.62 «MckyccTBO KOCTIOMA U TEKCTHIIS».
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Unit 1
FASHION DESIGN

1. IlpounTaiite cieayromue cJioBa U CIOBOCOYETAHUS BCIYX U OMPEACITUTE
UX 3HaYCHHE:

aesthetics, accessories, latitudes, clothing, garment, market, consumer, range, combinations,
patterns, conventional, occasions, specifically, haute couture, bespoke tailoring, mass market,
casual, every-day wear, freelance designer, directly, manufacturers, selfemployed, apparel,
muslin, via, precise, painstaking, accuracy, operational outfit, concept, technicality, according,
predominantly, ready-to-wear, quantities, customers, kitsch, high-waisted trousers, bridal.

2. [Ipounraiite u IepeBeaUTE CIETYIOIINE IT1arobl:

to anticipate, to require, to influence, to attempt, to satisfy, to desire, to consider, to design,
to bear, to establish, to sketch, to drape, to satisfy, to depend, to figure out, to split up, to guarantee.

3. [lonGepute PKBUBAJICHTHBIA NIEPEBOJ] CIOBOCOYETAHUN U3 KOJOHKU A B

KOJIOHKE B.
A B

1. bespoke tailoring a) OpIOKH C 3aBBINICHHOWN TallHEH
2. apparel manufacturer b) Bu3yanbHOE 1pe/icTaBIICHHE
3. designing a garment C) TPAJUIHOHHBIC CTHIIH
4. pattern maker d) Molenbep
5. visual conception €) IMPOH3BOAUTE b OACHKIbI
6. high-waisted trousers f) MogHas koHUEnHA (Haes)
7. conventional styles £) SCKH3HpPOBaHHE
8. fashion concept h) gpauuporats TKaHb
9. drape fabric 1) HHIMBH/TyaIbHBIH TOIIHB
10. sketching process 1) TPOEKTHPOBAHHE OJIEIKIBI

4. IIpounTaiite U NEPEBEIUTE TEKCT.

FASHION DESIGN

Fashion design 1is the art of the application of design and aesthetics or natural beauty to
clothing and accessories. Fashion design is influenced by cultural and social latitudes, and has
varied over time and place. Fashion designers work in a number of ways in designing clothing
and accessories. Some work alone or as part of a team. They attempt to satisfy consumer desire
for aesthetically designed clothing; and, because of the time required to bring a garment onto the
market, must at times anticipate changing consumer tastes.

Fashion designers attempt to design clothes which are functional as well as aesthetically
pleasing. They must consider who is likely to wear a garment and the situations in which it will
be worn. They have a wide range and combinations of materials to work with and a wide range
of colors, patterns and styles to choose from. Though most clothing worn for everyday wear falls
within a narrow range of conventional styles, unusual garments are usually sought for special
occasions, such as evening wear or party dresses.
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Some clothes are made specifically for an individual, as in the case of haute couture or
bespoke tailoring. Today, most clothing is designed for the mass market, especially casual and
every-day wear. Fashion designers can work in a number of many ways. Fashion designers may
work full-time for one fashion as 'in-house designers' which owns the designs. They may work
alone or as part of a team. Freelance designers work for themselves, selling their designs to fashion
houses, directly to shops, or to clothing manufacturers. The garments bear the buyer's label. Some
fashion designers set up their own labels, under which their designs are marketed. Some fashion
designers are self-employed and design for individual clients. Other high-fashion designers cater
to specialty stores or high-fashion department stores. These designers create original garments, as
well as those that follow established fashion trends. Most fashion designers, however, work for
apparel manufacturers, creating designs of men’s, women'’s, and children’s fashions for the mass
market. Large designer brands which have a 'name' as their brand such as Abercrombie & Fitch,
Justice, or Juicy are likely to be designed by a team of individual designers under the direction
of a designer director.

Designing a garment. Fashion designers work in different ways. Some sketch their ideas
on paper, while others drape fabric on a dress form. When a designer is completely satisfied
with the fit of the toile (or muslin), he or she will consult a professional pattern maker who then
makes the finished, working version of the pattern out of card or via a computerized system. The
pattern maker's job is very precise and painstaking. The fit of the finished garment depends on
their accuracy. Finally, a sample garment is made up and tested on a model to make sure it is an
operational outfit. Myriam Chalek, owner and founder of Creative Business House explains that
most of the time fashion designers only have a fashion concept; the technicality and construction
is not thought through during the visual conception and sketching process. Hence, the fashion
designer needs to meet with a pattern maker and sample maker to figure out if the sketch on paper
can be brought to life according its vision.

Types of fashion. The garments produced by clothing manufacturers fall into three main
categories, although these may be split up into additional, more specific categories:

1. Haute couture. Until the 1950s, fashion clothing was predominately designed and
manufactured on a made-to-measure or haute couture basis (French for high-sewing), with each
garment being created for a specific client. A couture garment is made to order for an individual
customer, and is usually made from highquality, expensive fabric, sewn with extreme attention to
detail and finish, often using time-consuming, hand-executed techniques. Look and fit take priority
over the cost of materials and the time it takes to make.

2. Ready-to-wear (pret-a-porter). Ready-to-wear clothes are a cross between haute couture
and mass market. They are not made for individual customers, but great care is taken in the choice
and cut of the fabric. Clothes are made in small quantities to guarantee exclusivity, so they are rather
expensive. Ready-to-wear collections are usually presented by fashion houses each season during
a period known as Fashion Week. This takes place on a city-wide basis and occurs twice a year.
The main seasons of Fashion Week include, spring/summer, fall/winter, resort, swim and bridal.

3. Mass market. Currently the fashion industry relies more on mass market sales. The mass
market caters for a wide range of customers, producing ready set by the famous names in fashion.
They often wait around a season to make sure a style is going to catch on before producing their
own versions of the original look. In order to save money and time, they use cheaper fabrics and
simpler production techniques which can easily be done by machine. The end product can therefore
be sold much more cheaply.

There is a type of design called "kutch" design originated from the German word "kitschig"
meaning "ugly" or "not aesthetically pleasing." Kitsch can also refer to "wearing or displaying
something that is therefore no longer in fashion." Often, high-waisted trousers, associated with the
1980s, are considered a "kitsch" fashion statement.
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(From http://en.wikipedia.org)

5. 3aKoHYMTE NPEAJIOKEHHUS, UCIIOJIB3YS CIIETyIoUIUe cloBa: fashion, haute
couture, mass market, season, garment.

— Casual and every-day wear is designed for ...

— A ... garment is made specifically for the wearer’s measurements and body stance.

— They must consider who is likely to wear a ... and the situations in which it will be worn.

— Some ... designers are self-employed and design for individual clients.

— Ready-to-wear collections are usually presented by fashion houses each ... during a period
known as Fashion Week.

6. ConocTaBbTe CIEIYyIOIINE TOHITHS:

A B
1) a fashion designer | a) predicts what colours, styles and shapes will be
2) a technical popular ("on-trend") before the garments are on
designer sale in stores.

3) a textile designer b) designs fabric weaves and prints for clothes and
4) a fashion forecaster | furnishings.

5) a seamstress c) works with the design team and the factories
overseas to ensure correct garment construction,
appropriate tabric choices and a good fit.

d) conceives garment combinations of line,
proportion, color, and texture.

e) sews ready to wear or mass produced clothing
by hand or with a sewing machine, either in a
garment shop or as a sewing machine operator in a
factory.

7. IlpounTaiite, mepeBeaUTE U 03arJIaBbTE TEKCT.

London has long been the capital of the UK fashion industry and has a wide range of foreign
designs which have integrated with modern British styles. Typical British design is smart but
innovative yet recently has become more and more unconventional, fusing traditional styles with
modern techniques. Vintage styles play an important role in the British fashion and styling industry.
Stylists regularly 'mix and match' the old with the new, which gives British style that unique,
bohemian aesthetic that many of the other fashion capitals try to imitate. Irish fashion (both design
and styling) is also heavily influenced by fashion trends from Britain. Famous British brands
and designers include Burberry, Alexander McQueen, Mulberry, Stella McCartney and Vivienne
Westwood.

(From http://en.wikipedia.org)

8. [lepeBequTe cienyroume NpeaaoKeHus: MMCbMEHHO.

1. IlepBbIM B HCTOPUH KyTIOPHE TPAAULIMOHHO CUMTAETCS MOJIETbED, co3arenb CuHauKara
Bricokoii moael Yapib3 @penepuk Yopr.

2. C TouyKH 3peHHs HCKYCCTBA MO OJIM3Ka K KOHIENTYalIbHOMY UCKYCCTBY, IOCKOJIBKY OHA
3aKJII0YAEeTCsl B COUETAaHUM PA3IMYHBIX dJIEMEHTOB (ITpHUYecKa, MaTepuai ofek/bl, (pacoH, Komop,
akceccyaphl), CO3al0IMX 00pas.
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3. Mona — 3to ¢opma 6e300pa3us, HACTOJIHLKO HEBBIHOCHMOTO, YTO MBI BBIHYKJICHBI U3Me-
HATH ee Kaxkapie nmonrona. (O. Yaiinbn).

4. Opexna MPOU3BOAUTCS B HEOONBIIMX KOJMYECTBAX, YTOOBI rapaHTHPOBATh SKCKITFO3UB-
HOCTB, TaK YTO OHH JIOBOJIGHO JJOPOTHE.

5. Ha ceroansiminuii J1eHb HauOOMbIIAs YaCTh OJEK/Ibl paCCUUTaHA Ha MAaCCOBBINA PHIHOK, B
0COOEHHOCTH ISl YIIOOHO! U MTOBCEHEBHON HOCKH.

9. OTBeThTE HA BONPOCHI IO TEKCTY yNpaKHEHUS 4.

— What is the function of fashion designers?

— What kind of garments can you name ‘haute couture’?

— What type of collections are presented each season during a period known as Fashion
Week?

— How does Myriam Chalek explain the designing process?

10. TlepeckaxuTte TEKCT ynpakHEeHUs 4, UCTIONIB3Ys Gpa3bl B IPHIOKCHHUH.
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Unit 2
FASHION HISTORY

1. TIpounTaiite ciieayIoKe CIOBa BCIYX U MEPEBEANTE UX MUCbMEHHO:

cyclas, sleeves, transition, kittle, floor-length, ankle-length, abundant, doublets, hose, collars,
opulence, farthingale, ornamentation, shoulders, waistlines, reveals, petticoats, foreparts, somber,
stomachers, breeches, ensembles.

2. [IpounTaiite U IepeBeaUTE CIETYIOIIME IT1arobl:
to divert, to inaugurate, to enable, to include, to reflect.

3. [lonGepuTte PKBUBAJICHTHBIM NIEPEBOJ] CIOBOCOYETAHUN U3 KOJOHKU A B

KOJIOHKE B.
A B
1. narrow belt a) mupoKag TecbMa (Kpy:KeBa)
2. sleeveless coat b) nupkxak O0e3 pykaBos
3. draped shapes C) mpHTanCHHAasA 0JIC3KIa
4. fitted garments d) y3kwuii mosic
5. tailoring techniques €) CKPOMHBIH JH3aliH
6. abundant prosperity f) Texnuka momuga
7. somber colors g) MpaJHEIC I[BETA
8. broad lace h) pocT 6narococrosnus
9. linen collars 1) BOPOTHUYKH
10. modest design ]) 3aJpanHpoBaHHbIC POPMBI

4. IIpounTaiite U NepeBEIUTE TEKCT.

EUROPEAN STYLE

Clothing throughout the thirteenth century was very simple and varied very little between
men and women. A loose-fitting fulllength gown with fitted sleeves worn with a narrow belt and
a sleeveless coat called the cyclas was the norm. Until this point, very little diverted from Roman
influence.

The fourteenth century inaugurated the Renaissance and brought the first major from simple
draped shapes to fitted garments. Contoured seams and the start transition of tailoring techniques
now enabled clothing to become more of a sheath around the body. Buttons and lacing allowed
for an even closer fit. Women of the time wore an ankle- or floor-length chemise called a cotte, or
kittle. The fitted version of the gown worn on top, called a cotehardie, often featured long hanging
sleeves. In Europe throughout this period, fashion began to change at an unprecedented pace.

During the fifteenth century Europe experienced an abundant prosperity, the growth of
the middle classes, and the development of a skilled workforce. This created an appetite for
extravagances. Voluminous gowns called houppelandes featured floor-length sleeves and were
worn with doublets, high collars, and hose. Headwear became more important and was trimmed
with all manner of feathers and jewels. Everything became more complex and varied by region.

10
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The sixteenth century was characterized by an increased opulence in fashion, most especially
in England under Elizabeth I. Some of the atypical fashion details included the lace Tudor ruff,
a hoop skirt called a farthingale, and rich surface ornamentation. In sharp contrast to the sloping
narrow shoulders of the early 1500s, the Elizabethan court adopted shoulders that were high
and wide with narrow sleeves reflecting French and Spanish styles. The shoulders were further
enhanced by padded and jeweled shoulder rolls and accentuated by deep V-shaped waistlines. The
V shape was mirrored by skirts that opened at the front to display petticoats or heavily decorated
foreparts.

Fashion of the seventeenth-century baroque reveals a strong Puritan influence, evidenced
in the natural, dark, somber colors and modest designs. Excessive ornamentation was discarded
in favor of simpler broad lace and linen collars. Full slashed sleeves became very fashionable.
Waistlines rose to create shorter bodices that were worn with contrasting stomachers. The period
also witnessed the change from hose to breeches for men. A desire for uniformity became evident
with the popularity of matching ensembles that speak to the contemporary suit. Under Louis XIV,
the French began to focus on becoming leaders in the production of luxury products and fashionable
clothing began to reflect the demands of the season and comfort.

(From the book “Form, Fit, and Fashion” by Jay Calderin)

5. OTBeTHTE Ha BOMPOCHI:

— What does the word “cyclas” mean?
— Can you describe the garments of Renaissance period?

— What can you say about fashion of the 15t century?
— What do you know about fashion in England under Elizabeth 1?

— Which styles in fashion prevail in the 17t century?

6. 3akoHUWTE TPEIIOKEHHUS, HWCIOIB3YS CIeAyrIue ciaoBa: hose,
headwear, kittle, shoulder, waistlines, lace.

— Women of the time wore an ankle- or floor-length chemise called a cotte, or ...

— ... became more important and was trimmed with all manner of feathers and jewels.
— The shoulders were further enhanced by padded and jeweled ... rolls.

— ... rose to create shorter bodices that were worn with contrasting stomachers.

— The period also witnessed the change from ... to breeches for men.

— Excessive ornamentation was discarded in favor of simpler broad ... and linen collars.

7. IlpounTaiiTe U NEpeBEAUTE TEKCT MUCbMEHHO.

FASHION HOUSES AND THEIR ADS

Fashion houses are the companies behind the bigger name designers. They’re considered
houses because the company bears the designer’s name, even after the designer has retired
and someone else has taken over designing the label. The fashion houses influence trends and,
consequently, sales through the use of advertising. If you look through a fashion magazine, you see
that most of the pages are ads. These ads, which are just as visually interesting and informative as
the editorial pages, can have quite an impact. For example, department stores didn’t want to stock
designer jeans back in the 1980s, but the ads placed by the jeans companies created the public
demand, and it wasn’t long before those jeans were in every store.

8. [lepeBenuTte cremyrOUIUi TEKCT.

11
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AHanu3 uenocTHOCTM aHcamons

AHanu3 enoCTHOCTH aHCaMOJIsl TIPOBOIUTCS HA MPUMEpE KOCTIOMa (ITPEICTaBICHHOTO Ha
puc. cieBa).

B »70i1 MOntenu Henb3s yopaTh OTJENKY B IJIEYEBOM YAaCTH U3 IIBETHOTO KpermierHa Oexe-
BOT'O LIBETA, TAK KaK Cpa3y HapyLIUTCS LIETOCTHOCTh KOMIIO3ULIMHU.

Ecnu yO6paTh o1uH U3 TIIaBHBIX 3JIEMEHTOB B KOCTIOME, @ UMEHHO L[BETHYIO JAPAMPOBKY, TO
HCYE3HET OJIUH U3 CUIIbHBIX KOHTPACTOB, KOTOPBIH MTPOSBISAETCS B COUETAHUAX OCHOBHOI'O U OT/E-
JIOYHOTO MaTepuasoB, UX IIBETOBOM ramme u ¢axtype noepxHocreil. [Ipu BceM 3TOM, KOCTIOM
CTAaHOBUTCSI HEMIOJIHBIM U CKYYHBIM.

OnHako, yMenoe UCIOIb30BaHNE MaTepUaioB, IE€KOPATUBHBIX HJIEMEHTOB B TOJIOBHOM yOope
M03BOJISIET 10OMBAThCS BBIPA3UTEIBHOCTH MPECTABICHHOTO KOCTIOMA U €r0 3CTETUYECKOH LieH-
HocTU. Ilpu u3bATHN U3 aHCAMOMNs IUIAMBI U JIETKO JPAUPYIOMIErocs OTIEJIOYHOI0 Marepuaa
u3MeHuTces popma MoJenu (paclIMpeHHas B IUIEYEBOM YacTU U 3ayKEHHAs B IMHUU TaJIUN).

Hapymaercs cBsi3b ¢opm, eciu yopaTh U3 KOCTIOMA T'OJIOBHOM yOOp M JaAMCKYIO CyMOUKY.

Ha ocHoBe aHanu3a BHemIHeW (GOpMbl KOCTIOMA MOXKHO 3aKJIIOYUTh, YTO MPEICTaBICHHAS
KOMIIO3MLIUS SIBJISIETCS 3aKOHUEHHOM U JOCTAaTOYHO 1IEJIOCTHOM, TaK KaK COOJIFOAI0TCSt MEPBI KOH-
Tpacra.

9. IlpounTaiiTe 1 mepeBeaAnTe MUTATY. BEIyunTe BRICKa3bIBAaHHE HAU3YCTh.
"Fashion is not something that exists in dresses only. Fashion is in the sky,
in the street, fashion has to do with ideas, the way we live, what is happening.”
Coco Chanel
(French fashion designer, 1883-1971)

12
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10. Tlepeckaxkute TEKCT ynpakHeHUs 4, UCTIONB3Ys (Ppa3bl B TPUIOKEHUH.

13
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Unit 3
EIGHTEENTH CENTURY

1. TIpounTaiite ciieayIoKe CIOBa BCIYX U MEPEBEANTE UX MUCbMEHHO:

robe, pleats, lavish, conical, panniers, sleeves, petticoat, bodice, redingote, silhouette,
neoclassical, acumen, austerity, self-promotion, transnational, dressmaking, democracy,
dissemination, bell-shaped, trumpet-shaped, hoops, empire, bust, regency, equal, inspiration,
ensemble.

2. [Ipounraiite u IepeBEeAUTE CIETYIOIIME [TIarobl:

to popularize, to politicize, to encase, to invert, to exaggerate, to dethrone, to unconfined,
to categorize.

3. [lonGepuTte PKBUBAJICHTHBIA NIEPEBOJ] CIOBOCOYETAHUN U3 KOJOHKU A B

KOJIOHKE B.
A B

1. trumpet-shaped sleeves a) TpaHCHAIMOHAIBHBIH pazMax

2. fashion business b) zaBblllicHHAs TaIHs

3. fashion trends C) MO/IHEIN OH3HeC

4. fashion plates d) MO IHHKH

5. transnational reach €) KoIoKoobpa3HbIe pyKaBa

6. high waistline f) BopoHKOOOpa3HBIE pyKaBa

7. bell-shaped sleeves g) yrpuposaHHas opma

8. exaggerated form h) TeHgeHIMH MO

9. self-promotion 1) oOpamieHHas K OJKCHIIHHE C

10. pouter-pigeon front OobIION  IPYABKD W MOJHBIMH
6&apamvu
j) caMoOpeKIaMa

4. IIpounTaiiTe U NepeBeIUTE TEKCT.

EIGHTEENTH CENTURY

The eighteenth century saw fashion celebrated as culture. One popular garment was
contouche, a loose robe with large back pleats so often painted by Antoine Watteau that they came
to be called Watteau pleats. Fashion icon of the day Madame de Pompadour popularized the lavish
rococo style. At this point, by mid-century, the women’s torso was encased in an inverted conical
corset with sleeves becoming bell- or trumpet-shaped, and the full-skirted silhouette widened
further. Hoop skirts worn in the 1730s and 1740s give way to panniers, or side hoops. By 1790,
although skirts remained fill, the exaggerated form had disappeared, and a fashion developed for
the pouter-pigeon front, with many layers of fabric pinned to a bodice.

Riding habits and men’s tailoring found their way into women’s fashion in the second half
of the century by way of the popular German traveling suit called a Brunswick gown, a two-piece
ensemble that featured a hooded jacket with split sleeves and a matching petticoat; the caraco, a
jacket-like bodice worn over a petticoat an based on the dress of servants and country women;

14
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and the joseph, a coat dress styled after the riding coat (adopted by the French as a redingote).
After the French and American Revolutions fashion became politicized and austerity came to
equal democracy. The end of the century gave regency way to an unconfined long silhouette
categorized as directoire, empire or regency, with a high waistline located under the bust. Deriving
its inspiration from the Greeks and Romans, this neoclassical style took Europe into the early 1800s.

One figure of special note in the eighteenth century was the dressmaker and stylist Rose
Bertin. Bertin, who would later became known as the Ministre de la Mode, was instrumental
in generating a passion for the latest fashions thanks to her work for the French queen Marie
Antoinette, whom she dressed from 1770 until she was dethroned in 1792. Through her clever, self-
promotion, business acumen, and transnational reach, Bertin helped to turn dressmaking toward
a modern model of the fashion business. Contributing, too, to the wide dissemination of fashion
trends by the end of the century was the rise in popularity of fashion plates and journals.

5. OTBeTBTE Ha BOIIPOCHI IO TEKCTY yNpaxHEHUS 4.

— Who popularized rococo style?

— What can you say about the silhouette in the end of the 18" century?
— What happened after the French and American Revolutions?

6. [IpounTaiite 1 IepeBEAUTE CICAYIONIYIO [IUTATY:

"It pains me physically to see a woman victimized, rendered pathetic, by
fashion.”
Wes Saint Laurent
(French fashion designer, b. 1936)

7. IlpounTaiite, nepeBEeAUTE TEKCT MMCbMEHHO U 03aIJIaBbTE €rO0.

Figure. Robe a la francaise, France, block-printed cotton, c¢. 1770. Los Angeles County
Museum of Art

The sack-back gown or robe a la frangaise was a women's fashion of the 18th century. At
the beginning of the century, the sack-back gown was a very informal style of dress. At its most
informal, it was unfitted both front and back and called a sacque or contouche. By the 1770s the
sack-back gown was second only to court dress in its formality. This style of gown had fabric at
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the back arranged in box pleats which fell loose from the shoulder to the floor with a slight train.
In front, the gown was open, showing off a decorative stomacher and petticoat. It would have been
worn with a wide square hoop or panniers under the petticoat. Scalloped ruffles often trimmed
elbow-length sleeves, which were worn with separate frills called engage antes.

The loose box pleats which are a feature of this style are sometimes called Watteau pleats from
their appearance in the paintings of Antoine Watteau. The various Watteau terms, such as Watteau
pleat, Watteau back, Watteau gown etc., date from the mid19th century rather than reflecting
authentic 18th century terminology, and normally describe 19th and 20th century revivals of the
sack-back.

(From http://en.wikipedia.org)

8. [IpounTaiiTe U IEpeBEANTE CIACAYIOIINE [IUTATHI:

— «Moga — 310 TO, 4yTO BHIXOAMT U3 MObD». (Koko [1lanens).

— «Moga npoxoauT, cTiib octaercs». (Koko [lanens).

— «Camast BakHasl IeTallb B IUIaThe — KEHITMHA, KoTopas ero Hocut». (UB Cen Jlopan).

— «XOpOIIIO OACTHIN YEJIIOBEK TOT, KTO cYUTAETCs ¢ coboi u ¢ npyrumm». (IIsep Kapaen).

— «5 1106110, KOTZIa MOJIAa BBIXOAUT HA YIHUIY, HO HE JIOIMYCKalo, YTOObl OHA MPHUXOAMIIA
orryna». (Koko Illanens).

9. [IpounTaiiTe TEKCT U 03aINIaBbTE €TO0.

This period saw the final abandonment of lace, embroidery, and other embellishment from
serious men's clothing outside of formalized court dress — it would not reappear except as an
affectation of Aesthetic dress in the 1880s and its successor, the "Young Edwardian" look of the
1960s. Instead, cut and tailoring became much more important as an indicator of quality.

This was also the period of the rise of hair wax for styling men's hair, as well as mutton chops
as a style of facial hair.

Breeches became longer — tightly fitted leather riding breeches reached almost to the boot
tops — and were replaced by pantaloons or trousers for fashionable street wear. Coats were cutaway
in front with long skirts or tails behind, and had tall standing collars. The lapels featured an M-
shaped notch unique to the period.
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Figure. Pierre Seriziat in riding dress, 1795. His snug leather breeches have a tie and buttons
at the knee and a fall front. The white waiscoat is double-breasted, a popular style at this time. His
tall hat is slightly conical.

Shirts were made of linen, had attached collars, and were worn with stocks or wrapped in
a cravat tied in various fashions. Pleated frills at the cuffs and front opening went out of fashion
by the end of the period.

Waistcoats were relatively high-waisted, and squared off at the bottom, but came in a broad
variety of styles. They were often double-breasted, with wide lapels and stand collars. High-
collared white waistcoats were fashionable until 1815, then collars were gradually lowered as the
shawl collar came into use toward the end of this period.

Overcoats or greatcoats were fashionable, often with contrasting collars of fur or velvet. The
garrick, sometimes called a coachman's coat, was a particularly popular style, and had between
three and five short caplets attached to the collar.

Boots, typically Hessian boots with heart-shaped tops and tassels were mainstay in men's
footwear. After the Duke of Wellington defeated Napoleon at Waterloo in 1815, Wellington boots,
as they were known, became the rage; tops were knee-high in front and cut lower in back. The
jockey boot, with a turned-down cuff of lighter colored leather, was correct for riding.

(From http://www.nationmaster.com)

10. Cocrasbre nuanor «An interview with fashion designer», ucnons3sys
CJIEYIOINE BBIPAXKECHHUS:

— What is your impression of arts and fashion?

— Where did you get the inspiration for your designs?
— How do you keep up-to-date with your career?

— What fashion trends interest you most?

— What is “in” fashion for girls/boys this season?

— Do you have a mentor?

— And how about ...?
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— What motivates you?

— What can you say about ...?

— What are your weaknesses and strengths?
— How do you manage working ...?

— What are your plans for the future?

18
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Unit 4
NINETEENTH CENTURY

1. ITpounTaiite cienyromme cioBa BCIyX U MEPEBEAUTE UX TUCbMEHHO:

modernity, exponentially, buttons, empire, significance, bustle, purity, inventions, silhouette,
curiosity, bust, waist, buttocks, posterior, suppression, rear, pleats, flounces, bows, lieu, apron,
polonaise, hips, upholstered, fascination, crinolines, pad, distinctly, medieval, medieval, sleeves,
prominence, cravats, lace, inserts, trim, embroidery, tucks, pleats, tulip, collars, bell, suits,
fashionable, practical, variation, ties.

2. [Ipounraiite u IepeBEaUTE CIETYIOIIME IT1arobl:

to patent, to return, to influence, to define, to amplify, to exploit, to exaggerate, to reduce,
to gain, to embrace.

3. [lonGepute PKBUBAJICHTHBIA NIEPEBOJ] CIOBOCOYETAHUN U3 KOJOHKU A B

KOJIOHKE B.
A B
1. technological advances 4) TOPH3OHTAJIbHBIH BBICTYII
2. button holes b) nnatee-pyTmap
3. sewing machine ¢) GyMakHbIH mabioH
4. department store d) yauBepMmar
5. paper pattern €) METIH MO/ IMYTOBHILY
6. hourglass proportions f) Tonkast Tamus
7. lack of decoration £) MECOYHBIC YACHI
8. flat-backed dress h) orcyTcTBHE ACKOpa
9. horizontal protrusion 1) ykpamieHHas 61y3ka
10. sheath dress ]) cTpoitHbIH 00pa3
11. ornate decoration k) miBeiiHas ManuHa
12. slim shape |) TexHHUYCCKHI ITpOrpece
13. aesthetic dress m) IUIaThe ¢ IIOCKON CIIMHOM (0e3 TypHIopa)
14. heavier fabrics N) BUTHEBATHIC YKPAILICHUSA
15. restrictive corsets 0) 3cTeTHYECKAasA 0/1cK 1A
16. bohemian style P) OTpaHHYHBAIOIIHE KOPCETHI
17. tiny waist q) GOreMHBINH CTHIIB
18. embellished blouse I') CATHPHYCCKHE HIUTFOCTPALUH
19. satirical illustrations s) Domnee TSKEIIbIE TKAHH

4. IlpounTaiiTe U NEPEBEIUTE TEKCT.
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NINETEENTH CENTURY

The 1800s were a time of modernity. The needle trade grew exponentially due to
technological advances. Mass production was possible because of inventions like Elias Howe’s
sewing machine in 1846. Machines that specialized in sewing buttons making button holes, and
knitting made large production runs a reality. Isaac Singer patented the first home-scaled sewing
machine and distributed it widely. At the same time, standard paper pattern became available
through mail order. Of great significance, the first modern department store, the Magasin au Bon
Marché, opened in Paris as early as 1852; across the Atlantic, Wanamaker’s opened in Philadelphia
in 1861.

By the 1820s women’s fashion had moved away from the classically influenced empire style
and returned to the corseting and full skirts of the previous era. In the last quarter of the nineteenth
century, however, it was the bustle that defined fashion. The conservative Victorian era is known
for a prudish societal focus on moral values, especially female purity. Ironically, the fashionable
silhouette of the day, although covering most of woman’s body, amplified the hourglass proportions
of the bust, waist, and buttocks, eroticizing and idealizing an extreme version of the feminine form.
Some liken the allure of this extreme silhouette to the interest in a woman known as Saartjie “Sarah”
Baartman, who was exploited as a sideshow attraction called the Hottentot Venus. Baartman was
considered an exotic curiosity because of the exaggerated scale of her posterior in relationship to
the rest of the frame, a genetic characteristic of the Khoisan people of South Africa, in particular
the women. Thus, a fascination with novelty and the uneasy suppression of sexuality could be seen
to come together in the Victorian bustle.

The early bustle of 1870s can be described in terms of the lightness of material and lack
of decoration. It was often created through the manipulation of the fabric that was draped in the
rear, using pleats, flounces, and bows. The front of the silhouette had the appearance of an apron.
For a short time, from 1878 to 1883, the bustle disappeared in lieu of a more natural, flat-backed
dress. The cuirass bodice, a long waisted bodice that extended below the hips, and the polonaise,
a princess sheath dress, achieved this slim shape. The period from 1883 to 1893 constituted the
revival of the bustle. This new bustle had the look of an upholstered shelf, due to its large, almost
horizontal protrusion. It was further accentuated with heavier fabrics and more ornate decoration.
By the end of the 1800s, though, the bustle had been reduced to a small pad that carried into the
Edwardian era.

Parallel to mainstream fashion, a movement emerged in the 1860s and 1870s known as artistic
and, later, aesthetic dress. In protest against crinolines and restrictive corsets, as well as the idea
of mass-produced clothing, a group of artists, writers, and actors, most famously associated with
Dante Gabriel Rossetti and William Morris, promoted this looser, distinctly bohemian style that
embraced many medieval and Renaissance sensibilities.

With the decline of the bustle, sleeves gained more prominence, culminating in the mid-1890s
with gigantic leg-o’'muttons offset by a tiny waist. The American artist Charles Dana Gibson
captured the ideal in his satirical illustrations of the modern woman. Although she became an icon
of the era, the “Gibson Girl” was meant to caricature the sense of competition, independence, and
athleticism that defined this new woman — not necessarily traits that were encouraged for genteel
ladies. The embellished blouse became a signature of the Gibson Girl, featuring details like lace
inserts and trim, embroidery, appliqués!, faggoting?, tucks, and pleats. She also sported shirt collars

! appliqué (¢dp.) — anmmukanus

2 faggoting — BhIIIMBaHHE MePEKKOH (y30p 0OpasyeTcs 3a c4eT COOMpaHMs OTAENEHBIX HUTEH B ITyYKH)
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with ties, bows or cravats. She wore these tops over skirts shaped like a bell or an inverted tulip.
Tailored travelling suits were a fashionable and practical variation of the new look.

(From the book “Form, Fit, and Fashion” by Jay Calderin)

5. OTBeTHTE Ha BOMPOCHI:

— What do you know about Saartjie Baartman?
— What do you know about Victorian era?

— Can you describe fashion of the 19t century?
— Who became an icon of the era in the end of the 19™ century?

6. HepeBez[I/ITe ciaeayromme nmpeajIoKCHA NNCbMCHHO.

1. B 1860-¢ roasl B MOy BOIILIM KPHUHOJUHBI U3 OBAJLHBIX 00pydYei, KOTOPHIE CO3/1aBaIH
OTpe/IeTICHHBIN CHITYAT FOOKH.

2. OH U3MEHWI IPONOPIUH IJIAThsl ¢ KPUHOIMHOM, MTPEIJI0KHB 3aBbIILICHHYIO JTUHUU TaJTUU
Y OTKa3aJICs OT MBIIIHBIX CKJIAI0K Ha TaJIUU.

3. JKeHckuii KOCTIOM UMeN TPOPUIBHBIA CHITYIT H MHOKECTBO JIPAITUPOBOK.

4. KocTioM CTHJIE MOJEPH MOCTEHNEHHO M3MEHSJICS, U CTAaHOBWJINCHh MOJHBIMU ChEMHbBIE
pyKaBa J10 JIOKTS U3 THUIIOPA.

5. XapakTepHOH YepTOW CHUITyITa HKEHCKOIO IJIAThs SBJISETCS 3HAYUTEIBHO pacIIMpeHHAas,
IPOTECKHAs JIMHUSA I1JIeY BCJIEACTBUE OUYEHb IBIIIHBIX PYKaBOB «(HOHAPUK.

7. TlepeBenute cleAyroIIMe CJIOBA, UCIONB3ys mpumep: buttons, pleats,
flounces, crinolines, embroidery, faggoting, tucks, collars, bows, cravats, ties,
tulip, trim, blouse, sleeves, suits.

button I'bat(@)n/ | a small disc or knob sewn on to a | nyeosuya
garment, either to fasten it by

being pushed through a slit made

for the purpose or for decoration.

8. HpO‘IHT&ﬁTC U IEPCBCAUTEC TCKCT IIMCbMCHHO.

OUTERWEAR

Riding habits consisted of a high-necked, tight-waisted jacket with the fashionable dropped
shoulder and huge gigot sleeves, worn over a tall-collared shirt or chemisette, with a long matching
petticoat or skirt. Tall top hats with veils were worn.

Shawls were worn with short-sleeved evening gowns early in the decade, but they were not
suited to the wide gigot sleeves of the mid 1830s.

Full-length mantles were worn to about 1836, when mantles became shorter. A mantlet® or
shawl-mantlet was a shaped garment like a cross between a shawl and a mantle, with points hanging
down in front. The burnous* was a three-quarter length mantle with a hood, named after the similar
garment of Arabia. The paletot® was kneelength, with three cape-collars and slits for the arms, and
the pardessus® was half or three-quarter length coat with a defined waist and sleeves.

3 mantlet — MaHTHIBS (KopoTKas HaKK/AKa, KOPOTKHIA TUIAII)

4 burnous — OypHyc (apaOckuii ITamr; mpoCTOPHOE KEHCKOE MAIBTO)

3 paletot (¢p.) ['pzeltou] — cBOGOHAS, MHPOKAS BEPXHSs ONEHKA (IANETO, HAKH/KA)
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For evening, voluminous mantles of velvet or satin, with fur trim or fur linings in cold
climates were worn with the evening gown.

(From the Survey of Historic Costume by Tortora, Phyllis and Keith Eubank)

9. CocraBbTe pacckas o mojie 19 Beka, BKIIFOUAIOIIHIA B ceOs creayromee:

— Mpaean kpacoTel

— Bunsl 1 hopMbl o1k ab1

— Myxckas ogexaa

— JKenckast onexna

— OO0yBb

— ['onoBHBIE YOOPBI, MPUYECKH, YKpAIICHUs, KOCMETHKA

6 pardessus (¢p.) [pardesy] — mansTo
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Unit 5
EARLY TWENTIETH CENTURY

1. IIpounTaiite ciienyroIIKe CIOBa U CJIOBOCOUYETAHUS BCIYX U MEPEBEAUTE
UX MMUCbMEHHO:

extent, editors, trim details, assumptions, seamstresses, customers, competitors, hourglass-
shaped style, assistance, conspicuous, consumption, incredibly, shorter-skirted, upholstered,
painstakingly, unthinkable, hips, bosom, indispensable, ribbons, feathers, lace, pantaloons, turbans,
evident, felt hats, soberly, superimposing, shimmers, flimsy, fluid lines, diaphanous, imperatives,
headgear, immense, gossamery, clinging, sheath, shades, cochineal, devotees, engagements,
circumstances, clouds of tulle, undulate, mid-calf, maid.
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KoHel o3HakomuTtenbHoro doparmeHTa.

Tekct npenoctabien OO0 «JlutPecy.

[IpounTaiiTe 3Ty KHUTY UEIMKOM, KYIIMB IOJIHYIO JIeraabHy10 Bepcuto Ha JlutPec.

Bbe3omacHo omnarute KHUTY MO>KHO OaHKOBCKOM KapToit Visa, MasterCard, Maestro, co cueta
MoOMIBHOTO TenedoHa, ¢ IIaTexHoro TepMunana, B caione MTC unu CsasHol, uepe3 PayPal,
WebMoney, Annexc.densru, QIWI Komenek, 60HyCHbIMM KapTaMH WU APYTrUM ynoOHbIM Bam
CII0COOOM.
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